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To: Linda Dillenbeck, Chairperson 
 Tourism Development Commission  
   
From: Steve Geiogamah, Tourism Development Manager 
 
Date: October 16, 2018 
 
Subject: ArtFest of Scottsdale Event Funding Request       
 
The ArtFest of Scottsdale new event funding worksheet is attached for the commission’s 
consideration.  The ArtFest of Scottsdale is two-day celebration of fine art at the Civic Center 
Mall featuring fine art, live music, and a variety of international food.  
 
Due to negative impacts related to construction on the Civic Center Mall bridge, the producer 
of the event is requesting a one-time waiver of the following new event program requirements: 
1) Funding amount must be between $30,000 and $75,000; 2) Funding worksheet must be 
received a minimum of 90 days in advance. 
 
ArtFest of Scottsdale is requesting to receive up to $15,000 for the event in support of a one-
year event funding agreement. Allocation of potential funds in support of the agreement can be 
allocated from tourism development funds established for events and event development.  
 
Analysis & Assessment 
City staff has evaluated the worksheet and support documents to identify potential benefits to 
the city and the local tourism industry.   
 
The 25-year Scottsdale event will take place on November 17 and 18 with an anticipated 
attendance of 15,000 and will attract 150 selected artists and craft people from across the 
nation.  ArtFest of Scottsdale is allocating $12,000 toward event marketing against a total event 
budget of $60,000.   
 
The attached Artigue Agency report provides additional event analysis of the potential 
economic and media impact as well as overall value associated with the proposed event 
sponsorship.   
 
Funding Availability & Potential Options  
There are currently event support funds available in the tourism development budget.  Pending 
TDC discussion, the following are options for consideration: 
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1) Recommend new event development funding for all or part of the requested amount of 
$15,000.  

2) Take no action or additional event evaluation. 
3) Alternatively, if there are additional questions or information needed for further 

consideration, staff will proceed accordingly. 
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ArtFest of Scottsdale 
Analysis of the Funding Request; Economic Impact on the City of Scottsdale 

 
 
Report Objective 
This report is a top-line economic analysis of the 25th Annual ArtFest of Scottsdale and its 
impact on the City of Scottsdale, relative to its ability to generate awareness, heightened 
tourism and ultimately, incremental tax dollars for the city.  
 
The observations in this report are based only on information that has been provided by the 
event organizers and cannot necessarily be substantiated or cross-referenced.   
 
 
Event Overview 
Andrew Maguire & Associates, organizers of this event, are seeking funding for the very first 
time and are requesting $15,000.  
 
This year’s event, as always, will be held on the Scottsdale Civic Center Mall, and admission is 
free.  ArtFest is comprised of approximately 150 artisans and craftspeople from across the 
nation that display and sell their wares. The festival also features live music, a variety of 
international food and an interactive children’s area that is managed by YMCA of Scottsdale. 
 
Organizers indicate that 15,000 people attended last year’s event and many are from around 
the country as they are in town visiting family for Thanksgiving (just one week later).  According 
to their own on-site surveys, the largest percentage of travelers from the Midwest.  
 
Funding Criteria and Analysis 

• Among the Tourism and Event Department’s criteria for making funding 
recommendations is an event’s ability to generate room nights. There is no indication  
of specific room nights booked in previous years, though organizers say that 20% of 
attendees are from out-of-state.  
 

• Another important criterion for funding is an event’s ability to promote Scottsdale’s 
“attractiveness” as a destination to multi-generational, high-value visitors. The 
demographic data of past attendees depicts annual household income of between 
$75,000 and $100,000. 
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• Next is the importance of an event to achieve and sustain growth as measured by 
attendance and corresponding room nights. The application suggests that attendance 
has steadily grown over the past 25 years, leveling out at 15,000 people. The  
organizers have seen an increase in exhibitors in recent years and they all pay sales tax 
on revenues generated. 

 
• Addressing the City’s prescribed “Tourism Drivers,” ArtFest fulfills two of the five 

categories – Arts & Culture and Culinary. 
 
• Regarding the stimulation of Scottsdale tourism, both in visitation for the actual event 

and thereafter, there is no data. Organizers do indicate that they promote themselves 
with area hotels and restaurants by providing them rack cards.   
 

• Regarding the marketing and promotion of the event, a marketing budget of $12,000 is 
spent on local magazines (Phoenix Magazine and Phoenix Home & Garden) and with the 
Arizona Republic. Should they receive the $15,000, some of that will be spend on local 
radio ads and other secondary media, such as social media channels. 

 
• Primary feeder markets have been Utah and Illinois, along with various other 

Midwestern states.    
 

• As this is the 25th year for ArtFest of Scottsdale, the organizers clearly possess the 
ability to produce it in a consistent and quality fashion. 

 
• After all these years, the ArtFest can certainly boast of good community support as 

many residents and visitors alike look forward to the event, just as they do the holidays.   
From prior attendee surveys, organizers know that the festival has an 80-20 ratio of 
residents and visitors, respectively.  
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City Entitlements 
 
Should the City of Scottsdale choose to fund this event, they will receive a combination of 
marketing and hospitality entitlements. These include the “City of Scottsdale” logo on the 
ArtFest website (2.5 million hits annually) and in all print advertising. They will also have 
banners and a booth at the event and will receive VIP passes.  
 
 
Summary 
ArtFest of Scottsdale is a multi-faceted community event that attracts people of all ages and 
interests and from all over the Valley. It has become a fall tradition and is something that 
people actually look forward to attending. Therefore, it can claim to be a “magnet” for 
attracting people to Scottsdale. 
 
 
- Artigue Advisors 
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ArtFest of
Scottsdale

History & Facts

 Entering its 25th year, ArtFest of Scottsdale has been an 
institution in the City of Scottsdale.

 ArtFest of Scottsdale is a two day celebration featuring fine 
art, continuous live music, a variety of international food, and 
Scottsdale YMCA interactive family area featuring hands-on 
art activities for children. 

 125 select artists and craftspeople from across the nation will 
show and sell one-of-a-kind artwork

 Expected attendance is 12,000 – 15,000. 



ArtFest of 
Scottsdale

Community Impact

ECONOMIC IMPACT

 ArtFest has become a tourism magnet by attracting thousands of attendees 
many of whom stay in hotels, shop local, and patronize local restaurants in the 
City.

 Approximately 150 artists and vendors generate a healthy sales tax revenue 
stream for the City.

COMMUNITY IMPACT

 ArtFest ties in directly to Scottsdale's image as a national, premier art and 
cultural destination 

 Many Non-Profits take part in the event for exposure driving their brand and 
services they provide

 No Admission is attractive to the general public and a big driver for people 
to experience all Scottsdale has to offer in addition to the ArtFest.

 Many jobs are created supporting local businesses to carry out the ArtFest
throughout the weekend



5 year plan
 We would like to expand and add additional artists, 175 

to 200 select artists from around the world. 

 Expand our marketing outreach to become a significant 
local and national tourist attraction. 

 Increase our live performance art and entertainment

 Add a wine tasting garden 



2018
Local Artist

Contest

Supporting the local arts 
community by giving away a 
free booth to the winner!



Marketing 
+ Media

 Public Relations Outreach – Knife & Fork Media

 550,000 Reach through local media outreach

 Social Media Outreach – Diya Marketing

 Social Media Reach – 256,000 (local targeting)

https://knifeandforkmedia.com/
http://www.diyamarketing.com/
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